World Vision ‘i

SENIOR COMMUNICATIONS AND PUBLIC
ENGAGEMENT OFFICER

Location: [Africa] [Tanzania]
Town/City: Dar es Salaam

Category: Information Technology

JOB PURPOSE (Limit 750 characters)

The Senior Communications Public Engagement Officer supports the management
communication and public engagement function in keeping the World Vision employees
and the public at every level informed on positive developments in the organization and
support the process of explaining and building understanding of the mission and vision
of World Vision Tanzania. He/she is responsible for managing, developing products and
tools facilitating channels of communication that promote information sharing and
learning. The incumbent is also responsible for maintaining, updating and promoting the
World Vision Tanzania website to internal and external audiences, especially donors.
He/she will also develop and disseminate key communications resources for marketing,
public awareness and management of emergencies. The incumbent will also observe
the mission and core values of World Vision and demonstrate a quality of spiritual life

that is an example to others.

MAJOR RESPONSIBILITES

% of time Activity End Results
20 Monitors implementation of Communicate Country
internal communications for Strategy to public and
public engagement strategy objectively executing
with a clear annual work plan implementation of

and budget and produce key communications for public


The job purpose should state the reason the position exists, its objective, and the degree of supervision needed. Typically, one or two concise sentences capture the main purpose of the job.Example: Under general supervision, this role will develop and deliver on key finance initiatives in order to etc� All components of the job description should be written in a manner that a layperson can understand, with all acronyms spelled out the first time they are used within the description.#JOB_PURPOSE
The job purpose should state the reason the position exists, its objective, and the degree of supervision needed. Typically, one or two concise sentences capture the main purpose of the job.Example: Under general supervision, this role will develop and deliver on key finance initiatives in order to etc� All components of the job description should be written in a manner that a layperson can understand, with all acronyms spelled out the first time they are used within the description.#JOB_PURPOSE
 This is the foundation of the job description. It conveys the complexity, scope and level of responsibility of the job. As such, it is important to describe the duties and responsibilities as accurately, concisely and completely as possible. There are three sections in which to document. They are broken up into percent of time, activity and end results. When developing this section group the responsibility into 3 to 5 buckets that capture the main components of the role. It is helpful to divide the tasks and/or responsibility into daily, weekly, monthly, quarterly or annual to aid in understanding the amount of time each area of responsibility will take. Each main responsibility should include related tasks in the delivery of each responsibility. Next, list the expectation of how each responsibility will be carried out under End Results. End results should be measurable, and time bound and written in a manner that can inform the development of annual performance objectives. All components of the job description should be written in a manner that a layperson can understand, with all acronyms spelled out the first time they are used within the description.#MAJOR_RESPONSIBILITES
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internal communications
messages, products and tools
to support the organization to
reach its strategic
communication outcomes
Manage, update and promote
the WV Tanzania Website and
social media platforms
(Instagram, Facebook, Twitter
and YouTube) to internal and
external audiences, especially
to donors and the public
Develop and enhance tools,
materials, channels and
electronic interfaces such as
the intranet to facilitate
appropriate and effective flows
of internal information and
communication to staff.
Oversee the application of WVI
communications branding
policy across all internal
products, build strong brand
presence and assist staff in
implementing the brand
guidelines as appropriate
Produce consistently and
timely feature stories and
photos for sharing with World
Vision Partnership-wide
website, intranet, the World

Vision Tanzania website and

engagement strategy in line
with achieving overall goals of

Country’s program.

Increase visibility of our
interventions and public
engagement through social

media response.

Pro-active and Increase
response of content request for
Supporting Offices, and
knowledge generation of our
intervention to staff and

regional office.

Increase standardization of
branding across all produced

internal and external products.

Engaging and capacitating
APs teams in developing
evidence-based content on
monthly in increasing visibility

of WVT in online platforms.
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all departments.

10 'Work with print and broadcast Strengthening media relation
media to generate proactive and increase WVT presence in
and positive news coverage for regional, national and global
important media opportunities media. Monitoring and sharing
and interviews that promote media mentions with staff.
and protect the public image
and ministry of WVT

10 Produce emergency Collaborates to build a
communications messaging communications (or external
and products (web-based engagement) strategy and
situation reports, stories and  plans in order to support
photos) and ensure internal response leaders, response
audiences are informed and and Partnership strategic
updated in a timely manner objectives. Sharing of current

status of emergency support
through stories and in
commemoration of
International Days e.g.,

International Day of Refugees.

5 Develop and design content for Monthly sharing of ND

internal newsletter for staff Newsletter through emails.

KNOWLEDGE/QUALIFICATIONS FOR THE ROLE

Required
Professional

Experience

A person with three years working experience in the field of communications
and public engagement. With strong knowledge of media industry in the
country. He/she must be critical and possess writing and editing skills. The
candidate must know how take photos and videos for documentation. He/she
must be innovative and knows design applications. Understanding of INGO is

added value.


 Knowledge skills and abilities allow the recruiter and the candidate to understand what experience is required in order to be successful in the role. It should be listed as the minimum amount of education and experience required. Knowledge: The level of education, experience and training an individual must have at minimum to be considered qualified for the position. Skills: The proficient manual, verbal, or mental manipulation of data or things. Specific skills such as ability to create, manipulate and utilize spreadsheets, word processing programs, or proficiency in a second language. Abilities: The competence to perform an observable behavior or a behavior that results in an observable product, e.g., organize or plan work or coach and mentor others. #KNOWLEDGE_QUALIFICATIONS

Required

Education,
training, license,
registration, and
certification
Preferred

Knowledge

and

Quialifications

Travel and/or

Work

Environment

Requirement

Office — Based
with Frequent

Travel to field
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Bachelor Degree in Journalism, Mass Communications or Public Relation

1. English language fluency (written and verbal)
2. Excellent writing skills, with photographic and video skills also preferred

3. Ability to maintain effective working relationships with all levels of staff and

public
4. Demonstrated experience in using website programs
5. High level of confidence and confidentiality

6. Graphic Design skills for materials to be shared online platforms.

Physical 30% of field Language Kiswahili and

travel English

Requirements Requirements

KEY WORKING RELATIONSHIPS

Contact (within WV or outside

WV)

Reason for contact Frequency of contact


Each job will typically have multiple working relationships. In this section, please define the key contacts with whom the incumbent will be required to interact, in order to be successful in the job. Please consider internal contacts outside the immediate department, as well as external contacts.When describing the reason for the contact, describe the interaction in terms of sharing key or complex information, providing business solutions and/or recommendations, or influencing external partners to share in WVIs vision and mission. #KEY_WORKING_RELATIONSHIPS
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All APs, Clusters These are field offices that Monthly
Comms and Public Engagement
are frequent engage.

Media Houses We need profile our work through | Frequent
media engagement; newspapers
articles, live talk shows, etc.

Supporting Offices We have request of content from | Upon Request
Supporting Offices, as such we

respond to the quest. Quarterly

Pro-active developing interest
story per Support Offices area of
fund.

Donor Organisation Different Grants have different Upon Request
requirements for visibility of the
works as such support project Quarterly
teams to respond to the

requirements.
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